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Airsavings opens Singapore office to meet the needs of the region’s LCCs 
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SINGAPORE, December 13
th

, 2007 – Paris-based Airsavings announces the opening of its new office in Singapore.  The 

first Southeast Asian office for the French company opens at a time when the entire region has experienced significant 

growth in low cost carriers and an overall increase in general air traffic.  Singapore’s booming economy and its free-

market ‘Asian Tiger’ neighbors (Hong Kong, Taiwan, South Korea), along with its proximity to the Chinese mainland 

have propelled Airsavings’ entry into the market, where the company will serve the unique and growing needs of the 

region’s LCCs. 

 

Airsavings, founded in 2001, provides ancillary revenue capability and group-buying services for low cost and mid-sized 

air carriers.  With significant market presence in Europe, where clients include SkyEurope, VLM and Atlas Blue, 

Airsavings is now looking to capitalize on the expansion of similar LCCs in Asia.  Its online platform, AirlinePlus, has a 

unique focus on providing ancillary service and product offerings, making it the perfect solution for LCCs in the Asian 

market. Additionally, in a region still dominated by state-regulated industry, Airsavings’ patented group-buying 

techniques are of great value to independent carriers seeking to compete with both state-owned and multinational 

conglomerates, as well as the ability to bring new services to market much faster, through Airsavings’ technology. 

 

Airsavings aggressive expansion into Southeast Asia follows its established business model of keeping pace with 

macroeconomic trends within the industry.  Airsavings was at the forefront of the LCC revolution in Europe, coming of 

age as ryanAir and EasyJet were just beginning to grab headlines. The company’s group buying methodology was the 

engine behind the rapid rise of low cost and mid-sized airlines, enabling these smaller carriers - by pooling their 

purchasing power - to engage in the same economies of scale once only available to the legacy carriers.  As internet 

booking engines have contributed to lower fares, Airsavings introduced AirlinePlus, a scalable interface to offer any 

number of unbundled ancillary services, effectively creating new revenue streams that are being adopted by almost 

every airline in Europe. Now, as Asia is opening to travelers in an unprecedented way, Airsavings offers its 

technological know-how, services and support to the very airlines that are leading the LCC movement within Southeast 

Asia. 

 

Raphael Bejar, founder and CEO of the French company with more 15 years of airline experience, is understandably 

excited about the company’s expansion.  “We view the Southeast Asian market as a new frontier for low cost carriers. 

We think the region’s flying demographic and the current economic conditions will continue to support both LCCs and 

increased online booking in the years to come.  In the spirit of being a market leader, we have established a base of 

operations in Singapore now rather than later and look forward to serving the needs of the regions LCCs and fueling 

their growth.” 

 

For more information about Airsavings, please visit www.airsavings.net. To request a media kit or schedule an 

interview with Raphael Bejar, please contact Vanessa Horwell at vanessa@thinkinkpr.com or +1.305.776.8817. Case 

studies, fact sheets and data regarding cost-reduction strategies and ancillary revenue creation are also available upon 

request. 


